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SolutionObjects

Sources II Business IntelligenceOLAPData 
Warehouse

BO, Cognos, ArcPlan, 
Hyperion, Cubeware

BO, Cognos, Arcplan

MS SQL Server

Analysis Services, 
TM1

ProClarity, Excel, 
IntelligentApps

DB2, Oracle, SybaseDB2, Oracle, Sybase

Enterprise Reporting

MS SQL Server, 
Access, Excel

System - Integration

Finance - Consolidation

Hyperion Intelligence

Reporting Services

Hyperion Essbase

Vectorclassic

y [i$]

x [$]
x1 x2

y [i$]

x [$]
x1 x2y

x

y

x

y

x

03

02

01

99
00

y

x

03

02

01

99
00

Massstab x

Massstab y

Massstab x

Massstab y

(c) 2004 bengin.com

Source: CIS AG, Zug, www.cis-olap.com, expanded by www.bengin.com

Vector gives Business Intelligence New Dimension

Take your Tools and Licence to the Next Step of Value Accounting and Mapping.
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